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	 FOR FURTHER INFO & LINKS TO RESEARCH THE CITY 
GO TO WWW.OCCUPYDESIGN.ORG.UK

There are no prizes, your work will be immediately be in the public 
domain. Don’t be scared, the idea of your design as a commodity 
that can be bought, sold, paid for won’t function in this case 
because we have been talking to the Occupy London movement 
about this competition and they would like the best work to be 
used as posters and other publicity for the upcoming campaigns 
against The City. Much better that your stuff is out there on the 
streets, telling people what you really think than on a piece of 
board doing nothing in a dusty d&ad judging room.

So why do all this? You get the satisfaction of knowing you 
are connected with your own views in your work, not forced to 
compartmentalise them. You also can feel proud that you have 
helped the Occupy London movement, something that has 
brought these issues into the mainstream of British life when 
politicians didn’t have the courage to stand to do so. We at 
Occupy Design get the satisfaction of knowing we have helped 
show that Design is not the commodified field that most people 
believe it to be. That the new generation of designers are actively 
challenging this perception not being supressed in their aims to 
change the world for the better through design.

Your submissions can be any size or any form but must 
be easily and cheaply reproducible. Send them to:
rebrandthecity@occupydesign.org.uk

This year D&AD released as part of the student awards a brief 
to rebrand the City Of London. The project set by Venture Three, 
stated that this was a valid brief because “We need the city to 
work for our saving and our student loans.” Students, who are 
one of the groups who had suffered the most as a result of the 
banking crisis with widescale withdrawal of higher education 
funding, were now being asked to use their talent, supress 
their anger and rebrand the very people who were causing their 
hardship in the first place.

Occupy Design contacted D&AD to ask why this project was 
being set, only to receive the answer that students would at 
some point have to learn to supress their opinions anyway, so 
maybe they should get used to it now. This we felt unacceptable, 
why seek to tell students that they have to limit themselves, stifle 
their opinions before they have even got started on their careers? 
And of all the places to ask them to use their goodwill and 
skills for why the City Of London? A completely unaccountable 
organisation that is at the very root of our problems. Asking 
them to work on this project sent out a very bad message 
about the moral issues involved in design.

As a result we thought we would set up our own competition 
to tell people what students really think of this and D&AD, an 
organisation who appear to be completely unsympathetic and 
out of tune with the students they are claiming to help. So 
we want you to rebrand the City Of London in a way you think 
honestly reflects your feelings about it. A very simple but clear 
brief which will give you and others space to express their true 
feelings about what the City has done and the false expectation 
from the ‘industry’ that as young designers you will not be 
expected to say what you think, but keep your head down, shut 
up and just work for the money because it’s the only way you
can build a ‘career’ or get on in life.

The deadline for submission is 10th June. The best entries will 
be put on our website on the 26th June, the same day as d&ad 
announce their winners. This will stand as a counter to their 
project that shouldn’t have been set in the first place. It will 
also be a place where those people who believe doing this 
kind of rebranding is utterly against everything they stand for.


